Contents

Acknowledgments . ... iX
About the AUthor. . ... Xi
Foreword. ... o Xiii
INtroduction. . ... o XVii
How to Use This Book ... XXi

Section I: Expertise-Driven Marketing

|. The Core Principle of Expertise-Driven Marketing .. ............ 3
2. Myths of Expertise-Driven Marketing ...................... ... 5
Myth No. I: Nobody Has Ever Gotten Work
fromWritingan Article . ... o 5
Myth No. 2: Nobody Ever Gets a New Client
fromWriting an Article .. ... o 7
Myth No. 3: You Need aTitle to Market Yourself
asan Expert ... 10
Myth No. 4: Clients Don't Read Articles..................... [l
Myth No. 5: Writing a Single Article Is Expertise-Driven
Marketing. .. ..o o 'l
Myth No. 6: Writing Three Articles Is Expertise-Driven
Marketing. .. 12
Myth No. 7: Experts Have a “Halo" Effect. . ............... ... 12
Myth No. 8: Work Driven by Expertise-Driven Marketing
IsNotPortable................ oo 14
Myth No. 9: You Have to Be an “Expert” to Engage
in Expertise-Driven Marketing .. ... I5
Myth No. 10: Publishing an Article Is Giving the Milk Away
forFree ... .. I5

3. Five Similarities between Expertise-Driven Marketing and
Relationship-Driven Marketing ........................... ... |7

zet57936_BuildingALawPractice.indd 5 @ 12/23/20 11:09 AM



vi — Contents

4. Expertise-Driven Marketing Can Facilitate Relationships. . ....... 21

Section ll: Rules of Writing

5. Rule |1 EfficientWriting ... 27
Frequently Asked Questions. .. ... 38
Reminders. . ... 41
Worksheet ... 42

6. Rule 2:Short . ... 43
Frequently Asked Questions. .. ... 71
Reminders. ... .. 74
Worksheet .. 75

7. Rule 3:Business Practical .............o 77
Frequently Asked Questions. . . ... 87
Reminders. ..o 89
Worksheet . 90

8. Rule4:ShelfStable......... ... 91
Frequently Asked Questions. . . ... 99
Reminders. . ..o 102
Worksheet 103

9. Rule 5:Recycling and the Rule of Threes. . ................ ... 105
Frequently Asked Questions. ..., 15
Reminders. ..o 18
Worksheet 19

0. Rule 6:Metrics. ... 121
Frequently Asked Questions. ..., 139
Reminders. ... ..o 143
Worksheet . |44

I'l. Rule 7:Repetition and Stockpiling. . ......................... [45
Frequently Asked Questions. ..., 150
Reminders. ... .. 153
Worksheet ... ..o 154

zet57936_BuildingALawPractice.indd 6 @ 12/23/20 11:09 AM



Contents — vii
[2. Rule 8:Do ltYourself . ... 155
Frequently Asked Questions. . ... 158
Reminders. ... .. 163
Section lll: Additional Considerations
|3. Deviating fromthe Rules.............. ... ... i, 167
4, Goal Setting. . ..\ 169
I5. Developing Expertise. . ... 173
6. Choosing Your Area of Expertise . ..., |77
7. Campaigns . . .o 185
I8. Identifying Good Publication Sources. ....................... |87
9. Social Media. . ... 191
Appendix A: Practice Identifying Popular Article Titles. . . . . .. 195
Practice Sheet | ... ... ... . . 195
Practice Sheet 2. . ... o 199
Appendix B: Sample Article Structures . ................ 203
L The "Overview” . ... 203
2. The “Frequently Asked Question”....................... 206
3. The"Fear Dispeller”. ... ... . 208
4. The "Five-Step Program’; the “Ten-Step Program” ......... 212
5. The"Tracker” ... 214
6. The “Industry Benchmark” .. ..., 215
Appendix C: Sample Publication Calendars. . ............. 217
Appendix D: Sheet for Article Self-Analysis. . . ............ 229

zet57936_BuildingALawPractice.indd 7 @ 12/23/20 11:09 AM



